preVent 9Xtinction

o
Jenny Tegg
Chester Zoo



OVERVIEW

Preventing extinction: orangutan conservation
The palm oil story: our perspective
Our communications approach

The sustainable palm oil challenge
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PREVENTING EXTINCTION

ORANGUTAN CONSERVATION
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Kinabatangan Orangutan Conservation Programme

» Project focusses on Kinabatangan river landscape
« Secondary forest (logged around 35 years ago) (Q
« Started as research project HvThAN

« Approx 11 000 orangutans in Sabah ~800 of these are in the Kinabatangan landscape
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NEGATIVE IMPACTS OF PALM OIL CHESTERZO0
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BENEFITS OF PALM OIL

High yielding Versatile High economic value

Area required to produce 1 metric ton of vegetable oil Fatty acids from palm oil can be

for major oil crops. . further processed into methyl esters
and fatty alcohols which are then
processed to make soaps and
detergent intermediates.

Sunflower
2.08 ha

Rapeseed
1.49 ha

Qil Palm
0.27 ha
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Principle 6. Respect workers’ rights and conditions
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As of start-2019, RSPO certified palm oil plantations
cover an area approximately 47 times the size of
Singapore island - and this continues to grow fast.

v ‘ Principle 7. Protect, conserve and enhance ecosystems
) g @ i and the environment
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Transforming markets to make sustainable palm oil the norm

For current market data visit:
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OUR COMMUNICATIONS
APPROACH

Be a sustainable business
Engage and inspire
Be a voice for change and empower others



CHESTER /O ()
STEP 1: MOBILISING

OUR SUPPLY CHAIN SWITCHED TO SUSTAINABLE & PARTNERSHIP BUILDING

STEP 2: INFORMING

IN ZOO EDUCATION

STEP 3: ENABLING

SUSTAINABLE PALM OIL SHOPPING LIST & RESTAURANT GUIDE

STEP 4: ENGAGING

ONLINE RESOURCES, OPINION PIECES, CLASS ROOMS, FUN!

STEP 5: CHAMPIONING

INCREASE DEMAND FOR SUSTAINABLE PALM OIL ONE BUSINESS AT A TIME
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COLLABORATION IS KEY
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IN Z00 COMMUNICATION
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Sutainable Palm
Oil Toolkit

Download our Sustainable Palm Oil Toolkit
and find out how you can become one of our
sustainable palm oil partners.

AcTIVITY

Sutainable Palm

Oil Shopping List

Curious about which products have palm oil
in them, and which ones are sustainable?

0.

The Supply Chain
of Paln 0l

/

Chester § ustainab[e
Paln 0:| MOP

Download our Chester sustainable palm oil
city map and support our Sustainable Palm
Oil Champions by visiting their restaurant,
shop or business!

VIDEO

Sutainable Palm 0il Science
Rap

Discover our Sustainable Palm Oil campaign
through music! Listen, watch and join in our

AT ScHOOL

Sutainable Palm
Oil Cunpajgn
Booklet

Our sustainable palm oil campaign booklet
has loads of information to help you leam all
about the subject of palm oil.

0.

AcTIvITy

Sutainable Palm
Oil Challenge -
Teacher s Pack

Get your whole school involved with our
Sustainable Palm Oil Challenge and put
conservation at the heart of curriculum
leaming with our handy teachers' pack!
Covering all aspects of the curriculum
including english,maths science art &

music
icilForlwiiowit]
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Rob McKay, Managing Director of Sherrington
Assaciates in Chester, is trailblazing an incredible
fundraiser for our conservation work in Borneo

25 Sep 2019
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CHESTER NAMED WORLD'S FIRST
SUSTAINABLE PALM OIL cITY

08 Mar 2019

SUSTAINABLE PALM 0IL AND THE

FIGHT TO SAVE ORANGUTANS: UK

FOOD INDUSTRY T0 GATHER AT
FIRST EVER WESTMINSTER
SUMMIT

Itis the first major gathering ever held at the
Houses of Parliament to unite wide ranging
experts on the

12 Jun 2018
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1. Selecting the behaviours or goals

\"' { 2. Identifying and understanding our
> ¢, audiences
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- = 3. Defining the barriers and benefits
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)' >  4.The communications strategy
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’." )\ 5. Evaluate, reflect and refine



Bwldmg a culture of conservation

THE LEVELS OF INFLUENCE

Building a culture of conservation accurs through

constant communication with three discrete groups.

STAFF AND GOYERNING AUTHORITIES -

" visITORS

I THE WIDER COMMUNITY e

Barongi et al. (2015) Committing to Conservation: The World
Zoos and Aguarium Conservation Strategy



LAUNCH EVENT & HIGH PROFILE SUPPORI

127 people from 68
RY ’/; N organisations

Representing palm oil

mdustrg, manutactyrers,
retailers. NGUs and the

food service indusw




STEP 1
Make your pledge

) {
," STEP 2

Make a change

)
w
= STEP 3
.: Tell everyone about it!
~

X ,@ YOU ARE NOW A SUSTAINBLE
(AlR\ PALM OIL CITY CHAMPION!



WANT A GOLD STAR?

L
% STEP 4
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‘. 5 Send a Palm Oil Audit form to your suppliers.
oy -
- -
- I STEP 5
" an Repeat the audit every year and ensure that any new
% 0% products that you source are sustainable.
Do N
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53 champions (35 gold star)

Map of Chester sustainable palm oil champions
Network of over 200 businesses

3.5 million views of our resources

2 slots on BBC Breakfast, 1 BBC documentary and many more media
opportunities

Invited talks at industry events around Europe
Impact on the school curriculum
Parliamentary event and many industry events run by CZ and partners

2 confirmed national suppliers are now RSPO certified...and more on the
way

2 new cities signed MOU as the next sustainable cities...and more on the
way



1. Define your city or region — restaurants might be in the city or town cenfre but
schools and tourist aitractions may be further afield. Ensure you define this.

2. Define your targets — how many of each type of organisation. Eg. restauranis, workplaces,
public institutions.

Do some research in advance fo see which kinds of organisations could come on board
or suppart you through the process. Check if there are already organisations warking on
sustainable palm oil in your area.

3. Think about evaluation — how will you prove that you've succeeded and what the conservation
impact will be. This will determine what kind of questions you'll need to ask of the people who
become your champions. It would be useful to think about how much sustainable palm is being
purchased as a result of the changes your pariners put in place.

4. Think about launching your project and how you'll communicate with the potential partners
and supporters. Write up & communications plan which will include all of the information you'll
release fo the public and potential pariners. Think about website copy, email plans, networking
events, press releases, pariner databaze management and how you'll promete your partners
once they are on board etc.

FPlease include this detail in your action plan zo that you can sense check that the public will get
the right information and the support they need before they begin. We would recommend a step
by step process which has a public pledge as a requirerment of their membership. See Chester
Zoo step by step guide for details.

Z

St

A S 5. Send Chester Zoo your action plan. By working together to develop a
consistent approach to sustainable palm oil cities we ensure it retains its
meaning and credibility. Pleasa ket us check your action plan and we can offer
advice and support along the way (including promotion of your city on cur
website). Once we've signed off your action plan we'll zend over the logo and
resources for you to use to promote your project.

Led b 6. Keep in touch — let us know how you'd like us to keep in touch with you. We'd
love to have a forum in which we can swop ideas, celebrate suceess and

support each other along the way.

P
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> SUSTAINABLE PALM OIL CITY! — ﬁ\\-\\\é&
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https://www.youtube.com/watch?v=1|HNiIRJ9Oql



https://www.youtube.com/watch?v=1jHNiRJ9OgI

CHESTERZO0)

- CHAMPION

£

Sumatran
Oranguta
Societ

www actforwildlife.org.uk/sustainablecity



